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https://www.youtube.com/@BrunoyJoelRANDOM
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https://www.youtube.com/watch?v=LI7C61AJxwY
https://www.youtube.com/watch?v=chYdg4qC6gU&t=34s
https://www.youtube.com/watch?v=MHOBHniiXdI

THE AUDIENCE 69.4%

LATAM reach with Mexico as the leading

individual market. OF YUUTUBE'REPURTED \"EWERS
ARE AGED 25—44.

YouTube demographic reporting reflects account-
level data and may not fully capture shared-screen
or co-viewing behaviour.

#1 MARKET

MEXICO: 18.1%

Mexico 18.1%
Venezuela 1.4%
Argentina 7.6%
Colombia 7.5%
Ecuador 5.2%
Peru 4.8%
Dominican Republic 3.1%
Spain 3.0%
United States 2.7%
Brazil 2.6%

Source: YouTube Analytics o Period: Last 28 days




BIG-SCREEN ATTENTION
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OF WATGH TIME
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https://www.youtube.com/watch?v=f5jZ9XGpInw&t=37s
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BRAND INTEGRATIONS - DEDICATED CONTENT « CUSTOM CAMPAIGNS


https://www.youtube.com/watch?v=HzNuLniX5EI
https://www.youtube.com/watch?v=v31IAJOLqyI
https://www.youtube.com/watch?v=x5mnYvw9dEU
https://www.youtube.com/watch?v=QbWMxFIO7ao
https://www.youtube.com/watch?v=nHkIY0qRUbk
https://www.youtube.com/watch?v=kO6SgtEL6gc
https://www.youtube.com/watch?v=jlmjg9q3cQo

PARINER WITH BRUNO & JOEL

LET'S CREATE SOMETHING PEOPLE WANT TO WATCH.

RANDOM
BRAND VIDEQ DEDICATED YOUTUBE
MENTION INTEGRATION VIDED SHORTS

Short brand mention Deeper brand A full YouTube video Short-form branded
naturally placed integration organically built around the content created

within a Bruno & Joel incorporated into a brand, product or specifically for
YouTube video. regular Bruno & Joel campaign. YouTube Shorts.

YouTube video.

Eberth Pernia
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https://www.youtube.com/@BrunoyJoelRANDOM
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